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Who are the Trailblazers in Your Niche?

'Success leaves a trail'  and we want to model what the leaders in
our niche are doing.  
We can model our high ticket program on what's already working
for them.
We can see who they are serving which will give us clues to who
our ideal customer is.
We can assess their pricing structures to build confidence as to
what we can then charge for ours also.
We can join any groups they may have where we can potentially
add value.

It's really important for us to get an idea of not just who our
competitors are in the niche we want to serve but who are the people
who are really killing it in this particular area.  By this I mean people
who have big followings on social media with lots of engagement and
lots of clients. 

Why? Because......

1.

2.

3.

4.

5.

Looking at our trailblazers is a great way in which we can look at
what's really working and then do our best to model or improve.                
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Go to Facebook, Instagram, Google and Youtube and search the
Keywords that relate to your niche.

For example: When doing this for my own business I searched Yoga
Business mentor, Yoga Business Coach, Yoga Business, Yoga Marketing
etc. etc.

Or if you are creating a Yoga Teacher Training perhaps, you could
search Yoga Teacher Training, YTT, Teacher Training etc. or some well
known teacher trainers you may know.

You just need to think about the niche you will be working in and
think of some key words or phrases related to this. 
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How do we do this research? 
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The Research
Keyword/s:               
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List of Trailblazer Names:               

Trailblazer Groups:               

Search Facebook, Instagram, Google and Youtube:            
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The Research
Top 5 Trailblazers:              
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What does their offer look like? What is their price?            

Can you model their offer?  
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The Research
Do they have groups? Can you join these groups?              
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Who are their clients?            

What are their clients main problems? 
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The Research
What are their clients desires?           
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